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Reminders

If you would like to ask a question, please type it in the Q&A box located

at the bottom of Zoom and it will be answered during the Q&A portion of
the webinar. The chat function is disabled.
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Jaln Audio

Computer Audio Connected

The webinar is being recorded and will be posted on the Chesapeake Bay
Program’s YouTube page within 48 hours:

https://www.youtube.com/c/chesbayprogram

All participants are muted.


https://www.youtube.com/c/chesbayprogram
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CHE EAKE

WATERSHED
AGREEMENT

VISION

The Chesapeake Bay Program pariners envision an environmentally
and economically sustainable Chesapeake Bay watershed with clean
water, abundarrt life, conserved lands and access to the water, a
vibrant cultural heritage and a diversity of engaged citizens
and stakeholders,



GOALS & OUTCOMES

STEWARDSHIP

The long-term success of the Chesapeake Bay resloration effort will depend on local
leadership—and local action that depends primarily on a strong citizen stewardship.
More than 600 local conservation and watershed organizations in our region are
educating and empowering citizens to restore and protect their local streams and rivers.

Tens of thousands of local citizen volunte
our shared goals. Building a larger, br

is vital to achieving many of the Goals and |HGI'EESE 1“-]E. number and dluersny Gf tI'ElII"IE‘:d aﬂd m{}bHIZEd
GoAL: Increase the nut 0| nteers with the knowledge and skills needed to enhance the

stewards and local go

and carry out the conse i
that aahve heatny o4 €I Of their local watersheds.

Increasa the number and diversity of trained and mobilized

Outcome voluniesrs with the knowledge and skills needed b enhance tha
ol their local watershads
Local Leadership e Continually increase the knowledge and capacity of local officials
Qutcome an issuss related to waler resources and in the mplemaniation of
economic and policy incentives that will support local comseration
ECtions
Diversity Outcome e Identfy minority stakeholder groups that are not curently

represented in the leadership, decison-making and implemantation
ol conservation and restoraiion acthiies snd creale meaningiul
oppornunitiss and programs o recruit and angage them in the
Parinership'’s efioris




Stewardship Indicator - Survey Question Categories

Volunteerism

(Photo Credit: CBP)






Chesapeake Bay

Chesapeakebehaviorchange.org / Program
\ _ Partnership
Social :
. science Broader Social
Behavioral

science

Science Strategy

Psychological
state

Environmental context
(Bujold et al, 2020)



s CHESAPEAKE
#5 BEHAVIOR CHANGE

Create an Account Log In (

About the Survey Survey Trends Survey Data Behavior Change Campaigns
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= A new tool for behawor change practltloners

y Sharing of resources and best practices
res Campaign planning template .L
- Case study database

Learn about the survey

What Is Chesapeake Behavior Change?



y Chesapeake Bay Program

-Science. Restoration. Partnership.

Photos Courtesy Chesapeake Bay Program

Chesapeake Bay
Stewardship Indicator




Stewardship Indicator
Samplmg Methodology

Chesapeake Bay Counties
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2017 Baseline

All states statistically
significant
N=5,212
1,005 (£3.1%)
1,003 (+£3.1%)
1,001 (£3.1%)
801 (+3.5%)

600 (+4.0%)

402 (+4.9%)
400 (+4.9%)

Fielded March — May 2017
13-minute interview
Wireless and Landline
Spanish language interviewing




Stewardship Indicator
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2022 Tracking

New Data Collection Wave in 2022

Behavior & Likelihood Measures
Updated

Key Attitudes Measured
Opportunity for Deep Local Sampling



19 Measured Behaviors

Pet waste (2: on property/off property)
Leaves/Lawn clippings (2)

Litter (2: drop/pick-up)

Fats, grease/Medicines down the drain (2)
Fertilizer use/keep off hard surfaces (2)
Pesticide/Herbicide use (2)
Conservation landscaping

Rain garden installation

Septic system inspection/pump out
Tree planting

Downspouts redirected

Rain barrel connected, emptied (2)
Water conservation

Criteria for Including a Behavior:

1.

2.

Involves individual decision-making

Is repetitive and can be tracked over time
Can be broadly adopted by the public
Has an impact on water health

Can engage the public



ALL CASH
PRICES

Add 7.5% for Credit
Tramsachions

Fruits and Juices Cereals
Assorted Juices DATMEAL O FAEINA
DIA.NEE. !INE!PPLE. AFFLE, CRANEEREY, COLD CEREAL with Adifi:
MATO, V¥, GRAFEFRUIT
SMaLL . !_!_j_ __.l__ll:nE_ % m‘s‘ﬂ?l‘?ﬁﬂ.

Too Many Choices

ONEECG 595 QUL OWN COENED EEEF HASH & TWO EGGE 155 it ae ks
wikh BACON, HAM o SAUSAGE 795  EGOI BENEDICT(Y — 1195 e Lr T
TWO EOGS 85 ¥ STYLE

with BACON, HAM or SAUSAGE
with Camzdian Fycan

ki3 I:GEI BENEDICT FLORENTINE .
HAMEURGER and TWD EOGE .. 105G with Fraoh ach, verved awer W
BOUMANIAN STEAK sud EQGE LA Toaubwd Fita  {with CANADLAN mN

HARD EDILED ECC (1) L.50 HARD BOILED ECOE (1) L.95
EGO WHITES 288 Exira

"\
[ +*Omelettes

Al Orueletbes are rmade with 7 Fresh Epgs = Served with Home Fries or Fresch Fries &
Twast with butter = Gluten Free Eread 1.

MUSHEOOM OMELETTE .95
with American Cheese 1095
PEPFER and DNION OMELETTE .95
W33 CHEESE DMELETTE .15
FETA CHEESE OMELETTE 45
SPINACH and FETA CHEESE OMELETTE .95
FETA CHEESE and TOMATO OMELETTE 535
GREEK ISLAND OMELETTE 10.95
spinach, Feta Cheese & Toratoes
EACON, HAM or SAUSAGE OMELETTE BAE
American Cheese 10.95
AMERICAM CHEEIE DMELETTE EAE
VWESTERN OMELETTE 10.95
SFANISH OMELETTE BAE
NOVA SCOTIA LOX, EGGSE & ONION
(Soranibled or Omeletie) 1795

FARMER'S OMELETTE 11.95
Wwshreom, Eaces, Samsage and Cheese
ERDCCOLI OMELETTE

with Arwerican Cheese
FOTATO, FEFFER AND DMNION OMELETTE oo oo e — T35
SPINACH AND MUSHROOM EGOWHITEOMELETTE . 11.95

MEAT LOVERS OMELETTE
Bacen, Ham and Samsage and Cheese

1195

AWY DMELETTE CAN EE SELVED IN A WEAP
*ADDITHOMAL EGC 158 Exira (FEESH EGO WHITES CNI.Y 140 Eviral
ENGLISH MUFFIN OR EAGEL .75 Extra  SIDE OF CREAM CHEESE 1.58 Exir
GLUTEN FEEE FRENCH FRIES 204 GLUTEN FREE TOAST 18
ADDITIONAL ITEMS IN OMELETTE:
EA CHEESE O VECETAELE 1.25 Exira  BACOM, HAM OR JAUSACE 2.M Exira
TURKEY EACON OR TURKEY IAUSAGE 7.09 Exira

\§ J
Breakfast Sides

BUTTERED TOAST 250 CANADIAN BACOMN ..

ENGLIEH MUFAN o,
CORN, EREAN sr ELUE — 195
BACOM, HAM ar SAUSAGE . 495

= This Item |5 cogked o ender. Consuming raw or undercooked meeati, poalry, seafood, shellfich,
or aggs may Iecreave your rhk of feodberms Mnes, especlally If yeu have certaln medical cendidens,

All Prices Are Cash Prices. Additional Credit Card Fees (2.5%) Will Apply
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Diner-Restaurant

—1I_9i

GLUTEN FREE
OPTIONS
ILABLE

Bagel Bin
T BAGEL ALLTHEWAY _______ 1e¥%
Mava Scotia Lax sn 3 Bagel, wikh Craam
Chasie, Lottuce, Tormsts & Bernmnda Ouinn
L CREAM CHEESE sw 3 TOASTED BAGEL
F.EUTTER wn o TOASTED BAGEL ...
4 BAGEL LOX WITH OMNION & CEEAM CHI

Immobilize

Breakfast Sandwiches

415
=41

WTWOEGGS ANYSTYLE
% BACON, HAM or SAUSAGE xud EOGS .
W WESTE| e s

waf
-17.95)

Pancales wiwies 168 B« Glstes Fres 250 Exiea

PANCAKES DELUXE __12.85
with Twe Eggs, Bacom, Harm & Sawsage

HUNGEY MAN __ 14.95
with % Two Exgs, Bacen, Ham, Sawsage & Home Fries

PIORT GG,
FANCAKES (WITH SYRUF §8E TN

with FACDN, HAM wr SAUTATGE FAE 1Y
wewith TWO EGOE FAE 1Y

with CANADIAM EACON B85 TN
CHOCOLATE CHIF FANCAKES FAF Thds
CHUNKY MONKEY PANCAKES with Chocelsts Chips and Bananan 95 1095

ROLLED STRAWEEREY, CHERRY or ELUEREREY PRESERVES . T35
PANCAKES with Fiti STREAWEERRIES OR ELUEBERRIES Ld

PANCAKES with TURKEY BACON OF TURKEY SAUSAGE
PANCAKES with WALNUTS & CRANBERRIES

French Toast wii wies 16 e « Glss Free 250 Exirs

FREMCH TOAST DELUXE ... 12.95
with *Twe Eggs, Bacon, Ham AND Samsage
Stufied with Crears Cheese and Fruit Preserves 16.95
Stwifed with Cream Cheese and Fresh Froit 17.95
HUNGRY MAN ... 14.
with % Twe Eggs, Bacom, Ham, Samage & Home Fries

QUR FRENCH TOAST I5 MADE WITH CHALLAH EREAD
TWO ILICES
with BACOMN, HAM sr SAUTAGE
e with TWO EGOI
with CANADIAN EACON
with BLUERERRIES, CHERRIES wr STRAWEERRY PRESERVES
with FRESH BLUEFERRIES wr STEAWRERRIES
STUFFED FRENCH TOAST
with Craars Chuwsis amd chuice of Sirawherry, Blasharry or Charry Praveres:

STUFFED FRENCH TOAST. 1195
with Cream Chesis aud cheice of Frosk Sirawherry ar Blaskerrses
FRENCH TOAST STICKS 295

FREEMCH TOAST with TURKEY BACON O
FREENCH TOAST BITES with Barrisa,

EKEY SAUSAGE oo 1195
amaman, & W tH

Belgian Waffles

WAFFLE DELUXE ... 12.95
with #Twe Exys, Bacen, Harw and Sawsage

HUNGRY MAN _. 14.95
with « Twe Eggs, Bacen, Ham, Samsage & Homme Fries
GOLDEN EROWN BELGIAN WAFFLE, CEIF & DELICIOUS
WAFFLE with FUTTEL and SYEUF
with BADOM sr HAM wr IAUSAGE
wiith TURKEY FACOMN wr TURKEY 1IAUSAGE.
with CANADIAN BACON
* with TWO EGOS
weith Choize of STEAWEFEELY, CHEEEY or ELUEFEREY FEESERVES ... II.“
weith FRESH STEAWEREERIEY wor BL
weith |CE CEEAM (1 SCOOF™

Sandwiches

Al :I.u lwu:llu Served o whm [y, Whaks Wheat
Il with Lottwcs, Fickle and Cole Slaw
f.lml Fre 1. Exira

TUNA SALAD SANDWICH . 7’!
EOC SALAD SANDWICH . 78

CHICKEN SALAD SANDWICH . 7’5
GRILLED AMERICAN CI“ESES.‘NIIWI:H — 58E

BACDHN, LETTUCE and TOMATO SANDWICH ...
HAM amd $WI35 CHEESE SANDWICH e
tlm.i'l' BEEF SANDWICH oo
IM'I'IAHI ZANDWICH
CORNED BEEF SANDWICH . e
FRIED FLETON AROML .
with Tartar Sawce
CHOMCE OF CHEESE 1.08 EXTRA
ADD FEENCH FRIES 7.08 (Gluben Fros 1.

Greek Island
Sandwich Specialties

WEAMPED im a Fita Bre, ith Duiens,
Shredded Letiuce, Ternate and Yegart Sauce
[ Exbra TZATZIEI SALCE 1500
Gluten Fras Fries 254 Extra

CHICKEN SDUVLAK] (Marin
PORK SOUVLAK] (Marimated|

FRIED' ECGFLANT with FEIED ONIDNE
o8 2 FITA with MOZZARELLA ... 1L35

Triple Deckers
Servwd with Drwasing, Freach Fries, Cele Slaw and Fickle
Glwten Fros Frins 250 Exira

YOUR CHOICE 13.95
FPLEASE ORDER BY NUMBER

#1 HOMEMADE SLICED ROASTED TURKEY
Bacen, Lettece & Temate
*£1 BOAST BEEF, Swiss Chawss, Lattacs & Tarats
27 VIRGINLA HAM, Swits Chssss, Littnce & Temats
#4 CHICKEM EEEAST, Bacea Leftuce & Termate
#5 TUMA or CHICKEN SALAD CLUE
Facea, Ledtece & Temate

Salad Platters
YOUR CHOICE 17.95
ALL SALADE ARE HOME MADE

Flattwrs includs Lottwes, Torats, Fickls,
salad & Colw shaw

TUNA SALAD

EOG BALAD
CHICKEN SALAD

Pita Melts

All sarvwd with Fraach Fring

Fres Friss 154 Extra # Gln Fita 250 Exbra
FLEASE ORDER BY NUMEER
YOUR CHOICE 12.95

&1 SAUTEED ERCCCOL and MUSHECOMS,
Topped with Malted Swisg

#1 MELTED MOZZARELLA CHEEIE, TOMATO
and ROASTED FEFFERS, Tlp o1 witl

&7 SAUTEED SFINACH NS,
Tepped m'lh akted rmcl

TorprlI u'rtl A.hlll.-\lnﬁul Chean
&7 CHICKEN CAESAR JALAD

GRILLED CHICKEM, l‘ll. Sanl

1, Ta|
Chllilr ar hlunnl{l
218 GRILLED AMERMCAN CHEESE
with Bzcen and Temate

rices Conld Fluctwatw™*

Image courtesy Greekislanddiner.com
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8oz. Jumbo Burgers
DELUXE: Served with Framch Friss,
Owisn Rings, Lettwcs, Tarwate and Cals Slaw
mmELAL  mEa

Rl 22 1) Lr]-] S————— | R | ]

* Cl RGER LE T BE 1
with Armwrican Chesss

* BACOM BURGER 1795

# BACONM CHEESERURGER SIS L 1495
with Ammwrican Chesss

* FIZZA BURGER . S——— L A E T

GRILLED CHICKEN ___ S——— % )

with MELTED AMERICAN ... —... TRB5 1755

g 2.
ditwte Vafile Fries 204 h.lrl.
jlhlllm Sweat Patate Fri ¥ Extr,

Turkey Samsags ar Tarksy Bacy
Sawtwed fl'll’l ol

* GREEK STYLE BURGER UIKEYDI IEEI|
Swrvwd on Fita, with Feta C

Lattuce, Terate and O
REGULAR __ 1095 DELUXE .. 1795

Low Cholesterol,
Low Fat & Delicious

TURKEY BURGER
with AMERMCAN CHEESE __.

TURKEY BACOHN BURCER ... ... TH95
with AMERICAN CHEEZE

VEGETARIAN EURGER ..

Eacem 200 Exira  Fried Ouinas 1

CHEEZES: Swisa, Mezzarslla
Fappor lack ar Cheddar Chesse 10 Exina

Salads

BMALL LAEGE
CREEK SALAD . 295 14%
TOSSED SALAD 12.95
CAESARSALAD . 295 4%

SPINACH SALAD HARD BOILED EGG,
BACOM & MUSHREDOMS .. mn 165.95
17.95
L85 14.95

, Sliced Bacen

and Shced 'I'lrkrr ﬁ!’
SALAD ADDITIGNS

CRILLED CHIOKEM e .. TA5
CVED SLICE ... ... TA5
QTIDSIIMCHIWEN._ SRS TA5
FOEE or CHICKEN SOUVLAKD oo i 1
* FILETMIONON. MARKET VALUE
RS ——— T
- MARKET VALUE

II.IHALDCHICKEN GIII.lED SrFRLIED .__ 750 £95

MIXED GREEMS with WALNUTS,
CREANEBEREIES & GOIGDNZGU\EHEESE
servd with a Light (]

SMALL I'I_1§

vy Vi
LARGE

Wraps
all swrved with Framch Friss
Gluten Fraw Fries Extra
YOUR CHOICE 14.95
BUFFALD CHICKEN WRAP
iFrind or Grillled| with Letbuce and Tematess

GEEEK JALAD WEAF
with CHICKEN OR OYRO

TUMA O CHICKEN IALAD
ith Lattuce and Temats

EILLED CHICKEN WMF
with Beasiwed 'lF'll.l.ﬂ‘ll(l & Temaie
VEGETAELE WA
with Sauthed Brecceli, Tematess,
Owiens and Muzhreens
CHICKEN FIMGEE WEAF with Lettwce & Temate
# PHILLY CHEESE STEAK WIRA
waf with Arnarican Ch
CHICKEN FAIITA WEAF
FALAFEL AND HUMMUS W
with Lattuce and Termats

£l
21

=7

8

£
2
bl
#11
27
214
#15

Eald
27
2F

Panini Sandwiches

Al Servwd with French Friva
Fres Fries L5# Exira
ILEA.!I DEDEE BY MUMEEE

YOUR CHOICE 14.95

CHOICE OF GRILLED OR FRIED CHICKEN

TOMATO & MOZZARELLA

CHICKEM CUTLET {Trillad ar Fried|

with Bacen, Chesan, Lettece & Tomate
CHICKEN CUTLET {Grillad ar Frind|

with Beastwd wri B Mazzarella Chiena
CHICKEM CUTLET {Trillad ar Fried|

with Sumdrisd Tematess & Parts

EDAIT BEEF

with Sawtewd Owinns & Mezzarella Chena
FHILLY CHEESE STEAK

with Cheddar Cheww & Sawteed Oninas
ELT — Ezcen, Lettuce and Tal
EEUEEM

EEEF & LAME GYRD O CHICKEN OYED
PASTRAME with Frask Mezzarslla
CHICKEN FARMESAN

SHEIMF PAEMESAN (16.95)
EGGFLANT PARMESAN

MEATEALL FARMESAN

FLIED EGOFLANT

with Beaitwd wad Fappers and

Frosh Mezzarella

GQRILLED SHEIMF 0N GAELIC FANI
FRIED FILET with Tartar Sawcs
HOMEMADE ILICED TURKEY

with Froak Mazzanlla, Artichekn,
ewd Poppary & Thonsand nland Dressing
CHICKEN CORDON ELEU

@rilled Chickss with Smeked Harm

and Swiss Chowee

WESTERN D MELETTE FANINI

Ham, Pappars, Ouisns
EUFFALD CHICKEN

@rilled or Frind with Bloa Ch
Lettmce and Temats
CHICKEN FINGEES

with Cheddar Chew, Eacen & EBQ Sance
FALAFEL AND HUMMUS

with Beaat
CHICKEN FAIITA
with Sawtied
GRILLED CHEESE

with Bacen, Samizgs or Ham
TEX MEX

Ewast Bued with BB Sawes,
amd Fappor Jack Chasse

CHEESE 1.58 Extra
Extra DRESEING 1.58 Exira

FRIES
with AMERICAN CHEESE ..
SWEET POTATO FRIES 4

LETTULCE WEDO
VEGETABLE DU DI.I!
SAUTEED SFINACH

GRILLED CHICKEN
CYRD SLICES e
CHICKEN OYED SLMCES ...
PO #r CHICKEN SGIJ\"I.»\II ——
% FILET MIGHON
BUFFALO CHICKEN CRILLED ar

HOMEMADE TACD BOWL
TACD SALAD MADE with:
ﬂ::"-i Besf
ihorn 14,
Baffals Chickes 15
W Steak 1205

# This Itare b coskad to ordese Consuming raw or

wndercooksd maan, poal

1aafoed, vhelHich ar
of feodbame llaees,

Increase your

wEF
uipq:lllg Hyeu Iuvrcuruh medical conditien.



A Step-by-Step Guide to Planning & Implementing a Behavior Change Campaign

Step 1

ldentify a Single, End-State
Behavior You Want to Change

Step 4

Develop Your Campaign (Strategies
and Tools)

Step 2 Step 3

Identify Barriers and Benefits

|dentify your Priority Audience and
Measure the Behavior Baseline

Step 5 Step 6
Implement Your Behavior Change Measure and Evaluate Behavior
Campaign Change

Chesapeake Behavior Change was developed in coordination with the Chesapeake Bay Program’s
Stewardship Workgroup. The goal of the Stewardship Workgroup is to grow the number of
residents and organizations taking action from the ground up to encourage positive actions that
protect and restore the health of the Chesapeake Bay.

& Chesapeake Bay Program
: - Science, Restoration.
-




Choose the Right ONE Behavior to Influence

act on water quality t

Opportunity: Share of the public who have not
yet adopted the behavior

Impact: This behavior’s imp

Likelihood: How ready people are to adopt

Physical science Social Science



Rain Barrel is Connected
and Emptied Between Rainstorms

M Yes B No Not sure

Opportunity: 31% Not Perf(irming Behavior
| | | |

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Likelihood among Non-Performers
= Very likely Somewhat Likely

M Not likely Not sure

32%
| | | |

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

(Asked of those with a rain barrel):
“Is your rain barrel connected to a downspout and being emptied between rain storms?”

(If no or not sure): “Looking forward over the next year or so, how likely are you to do each of these things using the scale very likely, somewhat likely, or not likely?
...Empty your rain barrel between rainstorms..”

Stewardship Indicator Survey
(N=5,212 Chesapeake Bay Watershed residents, 2017)



Diffusion Approaches:
Education, Marketing, and Law

Credit: Nancy R. Lee, University of Washington & Puget Sound Partnership
Adapted from Everett Rogers, Jay Kassirer, Mike Rothschild, Dave Ward, Kristen Cooley



A Public That Wants to be Engaged

I want to do more to help make local creeks,

rivers, and lakes healthier.
Level of Agreement

M Strongly agree Somewhat agree Neutral Somewhat disagree B Strongly disagree Not sure
71% agree 9% disagree

34% 19% 5%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Stewardship Indicator Survey
(N=5,212 Chesapeake Bay Watershed residents, 2017)



Optimistic about Solutions

If people work together,

water pollution around here can be fixed.
Level of Agreement

M Strongly agree Somewhat agree Neutral Somewhat disagree M Strongly disagree Not sure
86% agree 5% disagree
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Stewardship Indicator Survey
(N=5,212 Chesapeake Bay Watershed residents, 2017)



https://www.chesapeakebehaviorchange.org/



https://www.chesapeakebehaviorchange.org/

Questions?

Amy Handen
handen

gov

amy@epa

Steve Raabe

&
O
O

ionworks.

N

steve@op



mailto:handen.amy@epa.gov
mailto:steve@opinionworks.com

Resources

* Chesapeake Behavior Change:
www.chesapeakebehaviorchange.org

* Stewardship Outcome:
www.chesapeakeprogress.com/engaged-
communities/citizen-stewardship

* Chesapeake Bay Program:
www.chesapeakebay.net

* OpinionWorks: Home (opinionworks.com)

* SMNA: SMANA — Social Marketing Association
of North America

* Nancy lee: Social Marketing Services, Inc.

* Doug McKenzie Mohr: http://CBSM.com

* CBEAR: Center for Behavioral and
Experimental Agri-Environmental Research
(centerbear.org)

* Rare: Homepage — Rare

* Webinar Series: Behavior Change:
https://www.youtube.com/watch?v=McwWDxLi
%JOR_IIiQst=PLRa28NrZ.AF431p2 OZ8Tv8Kxg-
cPgR-



http://www.chesapeakebehaviorchange.org/
http://www.chesapeakeprogress.com/engaged-communities/citizen-stewardship
http://www.chesapeakebay.net/
http://www.opinionworks.com/
https://smana.org/
https://www.socialmarketingservice.com/
http://cbsm.com/
https://centerbear.org/
https://rare.org/
https://www.youtube.com/watch?v=McwWDxLiCu0&list=PLRa28NrZJAF431p2_OZ8Tv8Kxg-cPqR-R
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