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SAV Goal Outcome,
Management Strategy, and Approaches
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SAV Outcome

Sustain and increase the habitat benefits of SAV in the Chesapeake Bay.

Achieve and sustain the ultimate outcome of 185,000 acres of SAV Bay-

wide necessary for a restored Bay. Progress toward this outcome will be

measured against a target of 90,000 acres by 2017 and 130,000 acres by
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SAV Management Strategy and Approaches

1. Support Efforts to Conserve and Restore Current and Future SAV Habitat and

Habitat Conditions in the Chesapeake Bay
2. Protect existing SAV
3. Restore SAV
4. Enhance SAV Monitoring and Research

5. Enhance Citizen Involvement, Education, and Outreach

SAV MStrat: https:/ /www.chesapeakebav.net/documents/22042/2018-2019 sav _management strategy.pdf
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Progress towards the 185,000 acre Bay-wide SAV goal SAV
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Submerged Aquatic Vegetation (SAV) Abundance (1984-2019)
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The Problem:
Some people just do not like SAV
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Common complaints

1. I can’t get my boat in and out of my slip without SAV wrapping around
N Bah

2. SAV has taken over our swim area and might drown my kids if they get
wrapped up in it

3. SAV washes up on my shoreline and stinks when it rots

4. SAV collects trash and is ugly

5. It’s creepy, I just don’t like it.

Common denominator: Waterfront property owners
-Specific demographic that might respond to CBSM
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Targeted Behavior:

Removal of SAV at docks, piers, and marinas™
= N . 2013 Maryland Code
NATURAL RESOURCES

§ 4-213 - Submerged aquatic vegetation -- Removal or
eradication

e by - 200 BB S S YT L RN - N e R S N T oo



CBSM:
Steps taken

1. Gather steering committee

2. Discuss problems and decide on problems to focus on
3. Conduct literature Review

4. Conduct survey of waterfront property owners

5. Analyze data and complete report of survey outcomes
6. Develop marketing materials

7. Develop implementation plan and add as addendum
to survey report.




SAV Marketing Materials:
Posters
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SAV Marketing Materials:
Commitment Cards

Chesapeake Bay is my Community.
| commit:

To not removing my Bay grasses

To trim my motors in shallow waters

To fertilizing my lawn less, or using a Bay-friendly fertilizer
To following posted speed limits while boating

Join your neighbors and help restore the Chesapeake
Bay by protecting your Bay grasses.

CHESAPEAKEBAY.NET



SAV Marketing Materials:

Door Hange
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SAV Marketing Materials:
Door Hangers

THE CHESAPEAKE
BAY IS PART OF MY
COMMUNITY.

Bay grasses are a critical part of the
Chesapeake Bay ecosysiem. These grasses
— : e RV S RN provide food and habitat for countless species
B Clesso0 NN 4 e DAY and help keep the water clean. Your efforis
' A2 j Y AN Y today ensure a cleaner, greener, healthier
Chesapeake Bay for years to come.

AN Ways to Help Restore and
The Chesapeake Bay is my Home. ¢ = Preserve Bay Grasses:
| protect Bay grasses because they: :

| et Bay grasses grow along your shoreline

e Provide food and habitat for wildlife ,
e Absorb nutrient pollution and trap sediment 3 N Fertilize your lawn less, or use a
e Help reduce erosion and protect shorelines 9 Bay-friendly fertilizer
* |mprove water clarity and increase oxygen
A Follow posted speed limits and trim
Help protect Bay grasses and get involved L your boat’s motor in shallow water
with your community. Join your local watershed o
group’s efforts to help monitor Bay grasses. > Keep your shoreline as natural as possible

Go to chesapeakebay.net for more information



SAV Marketing Materials:
Shore Signs
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SAV Marketing Materials:
Implementation Strategy
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CBSM:
Next Steps

' 4 ‘ ; “ : /7
T2 ¢ ' e
K \'j-:;‘ » ’ : |\ ~ 8 .. ‘ y
\\i 4 \ e | /
: A W - ‘ a \ % i N i

1. Find money to print materials and actually
implement the strategy.....

2. Collaborate with Riverkeeper and
watershed groups.




