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SAV Management Strategy and Approaches 

1. Support Efforts to Conserve and Restore Current and Future SAV Habitat and 

Habitat Conditions in the Chesapeake Bay

2. Protect existing SAV 

3. Restore SAV

4. Enhance SAV Monitoring and Research

5. Enhance Citizen Involvement, Education, and Outreach

SAV MStrat: https://www.chesapeakebay.net/documents/22042/2018-2019_sav_management_strategy.pdf

SAV Outcome 

Sustain and increase the habitat benefits of  SAV in the Chesapeake Bay. 

Achieve and sustain the ultimate outcome of  185,000 acres of  SAV Bay-

wide necessary for a restored Bay. Progress toward this outcome will be 

measured against a target of  90,000 acres by 2017 and 130,000 acres by 

2025. 
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The Problem: 

Some people just do not like SAV

Common complaints

1. I can’t get my boat in and out of  my slip without SAV wrapping around 

my prop 

2. SAV has taken over our swim area and might drown my kids if  they get 

wrapped up in it

3. SAV washes up on my shoreline and stinks when it rots

4. SAV collects trash and is ugly

5. It’s creepy, I just don’t like it. 

Common denominator: Waterfront property owners

-Specific demographic that might respond to CBSM



Targeted Behavior: 

Removal of  SAV at docks, piers, and marinas



CBSM: 

Steps taken

1. Gather steering committee

2. Discuss problems and decide on problems to focus on

3. Conduct literature Review

4. Conduct survey of  waterfront property owners

5. Analyze data and complete report of  survey outcomes

6. Develop marketing materials

7. Develop implementation plan and add as addendum 

to survey report. 



SAV Marketing Materials:

Posters



SAV Marketing Materials:

Commitment Cards



SAV Marketing Materials:

Door Hangers



SAV Marketing Materials:

Door Hangers



SAV Marketing Materials:

Shore Signs



SAV Marketing Materials:

Implementation Strategy



CBSM:

Next Steps

1. Find money to print materials and actually 

implement the strategy…..

2. Collaborate with Riverkeeper and 

watershed groups. 


