
 

 

 

 

Protecting outcome for what audience cares about 

Why it matters to key audience concern #1: paragraph 

 

  

Why it matters to key audience concern #2: paragraph 

 

 

Why it matters to key audience concern #3: paragraph 

 

 

Best Management Practices with Outcome in Mind 

How outcome relates to the issue the audience is solving with BMPs 

 

 

 

 

 

  Outcome Benefits 

Best Management Practice 
Nutrient 

Benefit 
Benefit 1 Benefit 2 

Benefit 

3 
Benefit 4 

Benefit 

5 
Benefit 6 

 Benefit 

7 

BMP 1        

BMP 2          

BMP 3         

BMP 4             

BMP 5            

* highest scoring BMPs are in bold; BMPs providing greatest outcome 2 co-benefit are in blue   

  Pictures  

 

 

 

 

 

 

Outcome:  
Principles For … 



Guiding Principles for Incorporating Outcome (ex. Phase III Watershed Implementation Plan or other technical info) 

 

Tools and Resources  

 Links to maps, resources and information 

 Link to more detailed BMP table 

 Link to cross GIT mapping opportunities or data sets  

 Link 

 

 

 

Contacts for More Information  

 

Jurisdiction Website Lead Email  

Delaware    

D.C.      

Maryland    

New York    

Pennsylvania    

Virginia    

West Virginia     

WIP Development 

 Boxes may be combined to suit needs 

 

 

WIP Implementation 

 

 


