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GOALS & OUTCOMES

STEWARDSHIP

The long-term success of the Chesapeake Bay restoration effort will depend on local
leadership—and local action that depends primarily on a strong citizen stewardship.
More than 600 local conservation and watershed organizations in our region are
educating and empowering citizens to restore and protect their local streams and rivers.
Tens of thousands of local citizen volun

our shared goals. Building a larger, broa

is vital 1o achieving many of the Goals and

Increase the number and diversity of trained and mobilized
volunteers with the knowledge and skills needed to enhance the
health of their local watersheds.

GOAL.: Increase the nu
stewards and local go
and carry out the

that achieve healthy loc
Chesapeake Bay.

Citizen Stewardsh Increase the number and diversity of trained and mobilized

Outcome valunteers with the knowledge and skills needed 1 snhance the
of their local watersheds
Local Leadership ‘ Continually increase the knowledge and capacity of local officials
Qutcome on insues related 10 water resources and n the mplementaton of
economic and policy incentives that will support local conservabon
actions
Dwersﬂy Qutcome ‘ Idently minority stakeholder groups that are not  curmently

reprasantad in the leadership, decision-making and implemantabon
of conservation and restoration activities and create meaningful
opportunties and programs 1o mecrutt and engage them n the
Partnership s effons
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# A new tool for behawor change pract|t|oners

y Sharing of resources and best practices
res Campaign planning template \
- Case study database

Learn about the survey

What Is Chesapeake Behavior Change?



\/ Chesapeake Bay Program

-Science. Restoration. Partnership.
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Chesapeake Bay
Stewardship Indicator



Stewardship Indicator
Sampling Methodology

2017 Baseline

All states statistically
significant
N=5,212
1,005 (£3.1%)
1,003 (£3.1%)

1,001 (+3.1%)

2 O |<

C 801 (+3.5%)
W 600 (+4.0%)
402 (+4.9%)

400 (+4.9%)

Fielded March — May 2017
13-minute interview
Wireless and Landline
Spanish language interviewing




Stewardship Indicator

Chesapeake Bay Counties

2022 Tracking

New Data Collection Wave in 2022

Behavior & Likelihood Measures
Updated

Key Attitudes Measured
Opportunity for Deep Local Sampling



19 Measured Behaviors

Pet waste (2: on property/off property)
Leaves/Lawn clippings (2)

Litter (2: drop/pick-up)

Fats, grease/Medicines down the drain (2)
Fertilizer use/keep off hard surfaces (2)
Pesticide/Herbicide use (2)
Conservation landscaping

Rain garden installation

Septic system inspection/pump out
Tree planting

Downspouts redirected

Rain barrel connected, emptied (2)
Water conservation

Criteria for Including a Behavior:

1.

2.

Involves individual decision-making

Is repetitive and can be tracked over time
Can be broadly adopted by the public
Has an impact on water health

Can engage the public
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Panini Sandwiches
Al Sarved with Fronch Frinn
Glates Free Fries 150 Exira
PLEASE ORDER BY NUMEER
YOUR CHOICE 14.95

CHOICE OF GRILLED OR FRIED CHICKEN

#1 TOMATO & MOZZARELLA

#2 CHICKEN CUTLET (Crilled or Fried|
with Bacon, Chesse, Lettace & Tomate

#7 CHICKEN CUTLET (Crilled or Fried|

1495 B
TURKEY SA " __ with Reasted Pappors & Mezzarslla Chome
PASTRAMI 5. o Krsicas Chaets - 24 CHICKEN CUTLET (Grillad or Friad|
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SMALL ... 2.95 LARGE _2.95 ADD-ONS 7.BUTTER o= 3 TOASTED BAGEL . Sabstitute Sweet Potate Fries 2.
ct~r = e RAISINS |..' E*.l 4 BAGEL LOX WITH ONION & CREAM CHEESE 1495 Tllkw Samsage or Tw

hoices

Immobilize

Greek Island
Sandwich Specialties

WRAPPED i 2 Pita Bread with Oniens,
Shrodded Lettuce, Tornate and Yogert Sauce
( Extra TZATZIKI SAUCE 1.58 )
Gluten Free Fries 2.5 Extra

Santesd Mushroons 25d O
CHEESES: Swins, Mezzarella,
or Choddar Che

tﬂlﬂ STYLE IUIGEI‘&TUIKEV OR BEEF|
orved

DELUXE ... 17.95

#9 BEEF & LAME GYRO OR CHICKEN GYRO
210 PASTRAMI with Fresh Mezzarslla
#11 CHICKEN PARMESAN
212 SHRIMP PARMESAN (16.95)
#17 EGGPLANT PARMESAN
#14 MEATEBALL PARMESAN

~Ccggs Breakfast Sandwiches : O Ak asaed ek sopgait i
ONE EGG 595 OUR OWN COENED BEEF HASH & TWO EGGS __ 9.95 CHICKEN SOUVLAKI (Marina Low Cholesterol, Frosh Mezzarella

Sorved sn el Wit Bys or Whest Eresd inated
ik EACON, HAM or SAUSAGE ..o 795 EGGS BENEDICT (2| o —— 1295 PORK SOUVLAKI (Marinated| i
', . Clsten Fres Tasd 2.5 216 GRILLED SHRIMP ON GARLIC PANINI (16.95)
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5
with Canadize Baces £GGS BENEDICT FLORENTINE ..

1095

 BACON, HAM or SAUSAGE 20d EGGS ... l !5

1ECELAL  DILEXE

#15§ HOMEMADE SLICED TURKEY

TURKEY BURGER oo §.95 1195 £ :
HAMEURGER 20 TWO EGCS with Freik Spimach, terved ever Whele Wheat X ith AMERICAN CISEESE . S36 185 with Fresh Mozzarslla, Artichekes,
BOUMANIAN STEAK 224 EGC! 295 Tesed Fitz {with CANADIAN BACON ... 17.95) W i 1 b Mooyl e g i M pors & Thonsand iland Dre

HALD ROILED EGG (1] 2.50  HARD BOILED EGGS (2] £.95 with AMERICAN CHEESE ... ... 11.95  14.95 #19 CHICKEN CORDON BLEU
EGO WHITES 2.00 Exira TURGER £95 1195 Grilled Chickes with Sraoked Har
FRIED EGGPLANT with FEIED ONIONS santhod Mushrooms 2ad Onisns 2.00 Extra and Swiss Chawse

/7 N\ Pancakes wii w100 e + Cletes Fres 250 Extes o8 2 PITA with MOZZARELLA ... 12.95 Bacom 240 Extra  Fried Onioas 150 Extra * 220 WESTERN OMELETTE PANINI

/ \ CAKE CHEESES: Swiss, Mezzarella o '::’" ";':;:' 0"':"

* PAN AKES DELUXE ... 12.95 = Poppor Jack or Cheddar Chesse 100 Extra FRAL ICXE
Omelettes with & Twe Eggs, Bacon, Hams & Sawsage Tr lple Deckers 3 Grilled or Fried with Blen Chase,

Al Oruelettes are nllc vmi 7 Fresh Eggs » Served with Hore Fries or Freach Fries &
st with butter » Glutea Free Bread 2.50

OMELETTE
with ican Cheese
PEPPER and ONION OMELETTE
5WI155 CHEESE OMELETTE

GREEX ISLAND OMELETTE

HUNGRY MAN ... 14.95
with * Two Eggs, Bacen, Ham, Sausage & Hore Fries

PANCAKES (WITH SYRUP)

120T 256

5.95

GLUTEN FREE FRENCH FRIES 2.00 GLUTEN FREE TOAST .40

WO
with BACON, HAM or SAUSAGE

with Croars Chesse 2ad chaice of Strawherry, Blaeharry o Chorry Proserves

Served with Dressing, Freach Fries, Cole Slaw an
Gluaten Froe Fries 2.50 Extra

YOUR CHOICE 13.95
PLEASE ORDER EY NUMBER

#1 HOMEMADE SLICED ROASTED TURKEY

#4 CHICKEN EREAST, Bacen Lettuce & Temate

#1 MEL] ZZAIB.I.A HEESE, TO!
nl ROASTED PEPPERS, Topped mli unl

uce
14.95
12.95
14.95

Gluton Fros Fries 2.5 Extra  Glatea Fros Fita 2,50 Extra Served with 2 Light Raspherry Vinzigretts 150
 with TWO EGGS PLEASE ORDER BY NUMBER SMALL ... 11.95 LARGE ... 12.95 ::::&nn‘i‘;m;;—m-—m—————-
ANY OMELETTE CAN BE SERVED IN A WRAP 150 Exira :: &:&Pn’gmon - YOUR CHOICE 12.95 CHEESE, BROCCOL! & BACON —ooovoooeeee
*ADDITIONAL EGG 1.50 Extra (FRESH EGG WHITES ONLY 2.98 Extral with FRESH SLUESERRIES or STE #1 SAUTEED £20CCOLI a8d MUSHROOMS,
ENGLISH MUFFIN OR BAGEL .75 Extra  SIDE OF CREEAM CHEESE 1.58 Exina STUFFED FRENCH TOAST 'ro”ol with Melted Swi Wraps

All served with Freach Fries

Lettuce aad Tomate
#12 CHICKEN FINGERS

with Chaddar Choums, Bacen & BBQ Sance
#27 FALAFEL AND HUMMUS

with Reaste
#24 CHICKEN F

B 15.95 " o
FETA CHEESE OMELETTE e TATT, AN ev SARAGE Hp ] Bacen, Lettace & Toruate 7.9 with Santhed Peppors 2nd Oniens
SPINACH and FETA CHEESE m with CANADIAN EACON 335 *#2 ROAST BEEF, Swits Chowte, Lattace & Tonvate Tossed salad #25 GRILLED CHEESE

27 VIRGINIA Swits Chease, Lottace & Tomat Tor r
FETA CHEESE and 545 HAM, Swits Chosse, ce & Tommate Haru, Swiss Che with Bacen, Sansage or Ham

* 226 TEX MEX

spinach, Feta Cheese & Tormate ERVES #5 TUNA or CHICKEN SALAD CLUB 149 3
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x::g:,‘ c"f_“‘ ONETTE PANCAKES with WALNUTS & C 1095 Salad Platters and Shiced Turkey et 10 s
SPANISH OM”E'E,_mE'E French TOast wia. wi.. 260 6. « Oloies Froo 2,58 Exiea YOUR CHOICE 13.95 SALAD ADDITIONS Extra DRESSING 1.58 Extra
NOVA SCOTIA LOX, EGGS & ONION : ALL SALADS ARE HOME MADE N L =
(scrambled or 1295 FRENCH TOAST DELUXE __ 12.95 Platters include Lattece, Torato, tickls, O o £38, 7% Sides
FARMER'S OMELETTE .35 stk i Bacon, H Petate Salad & Cole shw YORK or CHICKEN SOUVIAN .o 650 7.95
Mash Bacos, S dch earm TUNA SALAD Nt &l
BROCCOL! OMELEVTE o e Stuffed with Crears Cheese and Fresh Fruit 17.95 he A AFRETMIGHON: MSARKET VALUE
with ican Cheese HUNGRY MAN ___ 14.95 CHICKEN SALAD N -
POTATO, PEPPER AND ONION OMELETTE ....o...oe....ce with *Twe Eggs, Bacos, Ham, Sawsage & Horee Fries Pit M It TUFFALO CHICKEN GRILLED or FRIED ..._7.50 £.95
SPINACH AND MUSHEOOM EGGWHITE OMELETTE _.. = -
MEAT LOVERS OMELETTE OUR FRENCH TOAST 15 MADE WITH CHALLAH EREAD an 1 ?m "?"‘ i" MIXED GREENS with WALNUTS, SWEET POTATO FRIES oo 495
Bacen, Hars and Sawsage and Cheese Serva CRANBERRIES & GORGONZOLA CHEESE [ R N TS

ADDITIONAL ITEMS IN OMELETTE: “\:‘::‘3“5:‘:" “’“‘:‘ PP e n 27 SAUTEED SPINACH and ONIONS, Gluten Free Fries 250 Extra
EXTRA CHEESE OR VECETABLE 1.25 Extra  BACON, HAM OR SAUSAGE 2.8 Extra ot it Ty e s Topped with Melted Fota Chonse YOUR CHOICE 14.95
TURKEY BACON OR TURKEY SAUSAGE 7.00 Extra FRENCH TOASY STICKE .95 24 TUNAFISH
FRENCH TOAST with TUEKEY BACON OR TURKEY SAUSAGE . 11.95 Toppod with Molted Arsericas Chosss

II(JWA‘I.O CHICKEN

WRAP
FRENCH TOAST BITES topped with Barries, Bawawas, & Whipped Creare 6!'..‘! with Lettuce and Tornatess

1496 25 GRILLED CHICKEN, BEQ SAUC
Topped with Melted Cheddar Chease GREEK SALAD W
N 7 26 TURKEY, BACON Witk CHICKEN OF GYEO
CAESAR SALAD WRA?
with CHICKEN

Belglan Wafﬂes

Topped with Melted Armericas Chesse

CHICKEN CAESAR SALAI PFORK or CHICKEN souvun SRR 7 tH

a7 0
i WAFFLE DELUXE . 12.95 %5 GRILLED cumu, with Sautesd Peppors TUNA OR CHICKEN SALAD % FILET MIGNON oo 17.95 17.95

Breakfast Sides with #Two Eggs, Bacon, Ham and § ixd Osions, Topped with swis Choore with Lettece and Tomate BUFFALO CHICKEN GRILLED or FLIED _7.95 1195
BUTTERED TOAST 250 C D BACON 5.50 HUNGRY MAN _. 14.95 * %% PHILLY CHI e oppedia
GLUTEN FREE TOAST oo TURKEY BACON or TURKEY SAUSAGE ... 5.95 with *Twe Eggs, Bacen, Har, Samsage & Horne Fries Meltod Chaddar or Amsemran CB
e R WOME MADE CORKED REET BASN - §.95 GOLDEN EEOWN FELGIAN WAFFLE, CRISF & DELICIOUS 219 GRILLED AMERICAN CHEESE with Eossted Popper Lettuce & Tarvate HOMEMATIETACK ROWE.
ENGLISH MUFFIN BN HOME MADE GYRO HASH oo 6.95 WAFFLE with BUTTER 3ad SYRU? 795 with Eaces asd Terwate GETABLE TACO SALAD MADE with:
CORN, BRAN or BLUEBERRY MUFFIN . 2.95  SALSA oo 158 ith EACON or HAM sr SAUSAGE s Tomatses, Chagped Borf 1005
BACON, HAM or SAUSAGE ... 495 MTUIIEVMCON or TURKEY SAUSAGE. 11.95 Mushroens

with BACON 1495 CHICKEN FINGER WEAP with Lettuce & Ternate
* -.anwoma 295 * PHILLY CHEESE STEAK WRAP )
% This itsrw Is cooksd to erder. Consurning raw or undercooked resats, ;olhy, weafood, thellfith, with Chaice of STEAWEERRY, CHERRY or BLUEEERRY PRESERVES L1095 - . c;:gc:r’cﬂ Anm‘(:'hclu & Fried Ounions
or $5gs may iscreate your riik of feodbarns tMnet, especially If you have cemala medical conditions. m :?I!lcl:mu mow il 1.5 Ml_rht Value Prices cnl'l ﬂ!n.nﬁr' ey AFN“D - WEAP 2 This itorn b cosked 16 ordec. c““mw o
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especially ¥ you have cortais medical corditiont.

ardercook

with Lettece and Termate

All Prices Are Cash Prices. Additional Credit Card Fees (3.5%) Will Apply Image courtesy Greekislanddiner.com



A Step-by-Step Guide to Planning & Implementing a Behavior Change Campaign

Step 1

ldentify a Single, End-State
Behavior You Want to Change

Step 4

Develop Your Campaign (Strategies
and Tools)

Step 2 Step 3

|dentify your Priority Audience and Identify Barriers and Benefits

Measure the Behavior Baseline

Step 5 Step 6
Implement Your Behavior Change Measure and Evaluate Behavior
Campaign Change

Chesapeake Behavior Change was developed in coordination with the Chesapeake Bay Program’s
Stewardship Workgroup. The goal of the Stewardship Workgroup is to grow the number of
residents and organizations taking action from the ground up to encourage positive actions that
protect and restore the health of the Chesapeake Bay.

& Chesapeake Bay Program
: - Science, Restorgtion.
-




Choose the Right ONE Behavior to Influence

nact on water quality t

Opportunity: Share of the public who have not
vet adopted the behavior

Impact: This behavior’s im

Likelihood: How ready people are to adopt

Physical science Social Science



Rain Barrel is Connected
and Emptied Between Rainstorms

M Yes B No Not sure

Opportunity: 31% Not Perch)rming Behavior
| | | |

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Likelihood among Non-Performers
= Very likely Somewhat Likely

W Not likely Not sure

32%
| | | |

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

(Asked of those with a rain barrel):
“Is your rain barrel connected to a downspout and being emptied between rain storms?”

(If no or not sure): “Looking forward over the next year or so, how likely are you to do each of these things using the scale very likely, somewhat likely, or not likely?
...Empty your rain barrel between rainstorms..”

Stewardship Indicator Survey
(N=5,212 Chesapeake Bay Watershed residents, 2017)



Diffusion Approaches:
Education, Marketing, and Law

Kasirer, Corfessiors ofan Ermnmenial Sodal Marketer:

Credit: Nancy R. Lee, University of Washington & Puget Sound Partnership
Adapted from Everett Rogers, Jay Kassirer, Mike Rothschild, Dave Ward, Kristen Cooley



A Public That Wants to be Engaged
I want to do more to help make local creeks,

rivers, and lakes healthier.

Level of Agreement

M Strongly agree Somewhat agree Neutral Somewhat disagree B Strongly disagree Not sure

71% agree

|
A

\

| |
9% disagree

—

34% 19% 5% [
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Stewardship Indicator Survey
(N=5,212 Chesapeake Bay Watershed residents, 2017)



Optimistic about Solutions

If people work together,

water pollution around here can bhe fixed.
Level of Agreement

W Strongly agree Somewhat agree Neutral Somewhat disagree M Strongly disagree Not sure
86% agree 5% disagree
24% 8% 2%#
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Stewardship Indicator Survey
(N=5,212 Chesapeake Bay Watershed residents, 2017)



https://www.chesapeakebehaviorchange.org/
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